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 Coastal Tractor-Salinas
 10 Harris Place

 Salinas, CA 93901
 Office: (831) 757-4101

 Fax: (831) 757-2618
 www.coastaltractor.com

 WHY SOME PEOPLE
 DON’T FEEL THE NEED TO

 OWN FANCY SPORTS CARS.

 © 2006 CNH America LLC.  New Holland is a registered trademark of CNH America LLC.

 Maneuverability.  Visibility.  Speed.  Get them all in TS-A Series Tractors.  Modern 80 to 115 PTO h p 
 engines with power boost, Autoshift™ transmissions and superior material handling let you take 

 work to the next level.  Stop by today.

 Salinas Valley Ford Sterling Truck Center

 Sales
 Mon - Fri 8:30-6:00 - Sat 8-12
 Service Department
 Mon-Fri 7:30am - 5pm

 101 and sanborn rd in salinas
 831.444.4485

 If you Literally Have
 Tons of Work to Do,

 THIS IS
 YOUR TRUCK.

 www.SalinasValleyFordSterling.com

 For full job descriptions & to apply online, go to:

 www.dole.com

 Dole has a dedicated group of employees who embody 
 the intellect, integrity, creativity, imagination and skills 
 that enable Dole to be a leader in the industry.

 Dole Fresh Vegetables will soon be in Monterey…join us as we move to a new level!
 Salinas:
 Mixed Lettuce Supervisor  Celery Supervisor
 SVP Commodity Operations  Director of Finance
 Ranch Foreman  Senior & Staff Accountant
 Administrative Assistant  Sales Allowance Coordinator
 HR Administrator  Jr. Recruiter
 Director, Category Management  Sr. Marketing Manager
 Marketing Coordinator  Business Systems Analyst
 District Sales Manager  Replenishment Inventory Specialist
 Purchasing Coordinator  Wal*Mart DC Store Analyst

 Watsonville:
 Berry Sales� National Account Manager  HR Supervisor
 Administrative Assistant  HR Assistant
 QA Supervisor

 Soledad:
 Engineering Manager  Maintenance/
 Sanitation Supervisor

 Marina:
 ASRS Operator

 • Forklift Drivers • Loaders • Tube Operators • Pickers/Consolidators • 12 Pallet Driver
 BUD OF CALIFORNIA HOURLY  POSITIONS: APPLY @ 635 S. SANBORN, SALINAS

Foodservice conference marks 25 years
Produce Marketing
Association meets
in July in Monterey

By SUNITA VIJAYAN
The Salinas Californian

Since 1981, the Produce Marketing
Association has made Monterey the
home of its annual foodservice con-
ference.

An event that promises to be big-
ger and better in this, its 25th year,
the Foodservice Conference and
Exposition will be held from July 14-
16 at the Monterey Conference Cen-
ter.

The three-day event will feature
140 exhibitors and organizers
expect more than 1,500 people to
participate, said Debra Mitchell,

director of public relations for
Delaware-based PMA.

With rising emphasis placed on
the role of fresh fruits and vegeta-
bles in a healthy diet, Mitchell said,
the conference is a place where peo-
ple in the industry can learn more
innovative ways to market their
products.

“I think it’s a beautiful setting
where all the right people are,” she
said. “After 25 years, it still remains
the only event we know of that
focuses on fresh produce as it
specifically relates to foodservice.”

Attributing last year’s conference
success to growing awareness of
fresh produce in the foodservice
industry, Mitchell said attending the
expo is critical for those who want
to ensure the profitability of their
businesses.

“It’s such a nice-size gathering,”
Mitchell said. “You get to make con-

nections without getting over-
whelmed and the opportunity to see
it first hand — the latest and the
greatest are there.”

Calling the conference a perfect
occasion to network and learn of
the newest trends in cutting-edge
workshops, Dave Mills, senior vice
president of Salinas-based Mills
Family Farms, said it’s also easy for
Salinas Valley growers to take part
in.

“The fact that it’s right here in
Monterey with customers from all

over — we are able to show them
our products in a relaxed and casu-
al atmosphere,” Mills said.

“It’s right in our own back yard, so
it gets our entire sales staff
involved.”

Product lines showcased
Bruce Knobeloch, vice president of

marketing for Salinas-based River
Ranch Fresh Foods, said the purpose
of attending the conference is to
obtain necessary information about
consumers, especially food-service
buyers and restaurant operators.

“The interesting thing about it is
the amount of time allocated to edu-
cation, networking and immediate
direct contact with everybody
involved,” Knobeloch said. “This is,
year-to-year, a very good event to
attend.”

See PMA, Page 6

TO ATTEND
n WHAT: Produce Marketing
Association’s annual
foodservice conference.

n WHEN: July 14-16.

n WHERE: Monterey
Conference Center, 1 Portola
Plaza, Monterey.

n WHO: Foodservice
distributors, growers, shippers,
restaurant owners and
operators, chefs, menu
developers and more

n INFORMATION: Produce
Marketing Association,
(302) 738-7100 or
www.pma.com.

MORE
n SCHOLARSHIPS: The PMA will
present scholarships in the name of a
late Salinas agribusiness leader to
culinary students/6

n AGENDA: A schedule of events for
July’s PMA conference in Monterey/6


